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The Snowmass Sun is a 
unique niche news vehicle…
connecting locals, visitors and second homeowners in 
Snowmass, CO with their community and the broader 
Roaring Fork Valley. The Snowmass Sun has a broad 
portfolio of print and digital solutions that can be customized 
to put exactly the right message in front of exactly the right 
customer at exactly the right time.

The Snowmass Sun serves the communities of Snowmass, 
Aspen and Woody Creek, Colorado. And it’s popular – 85% 
of readers surveyed read the Snowmass Sun weekly. Every 
Wednesday, the Sun publishes between 3,000 and 4,000 
newspapers, depending on the season, that are distributed 
up and down the Roaring Fork Valley. The Sun is available 
in hotels, retail stores, restaurants, concierge desks, the 
Aspen-Pitkin County Airport and in dozens of rack locations 
throughout Aspen, Snowmass and Woody Creek.

The Snowmass Sun is a Colorado Press Association award-
winning newspaper. Magazine publications include Winter 
in Snowmass and Summer in Snowmass, the only Snowmass-
specifi c what-to-do and where-to-go guide in the Roaring 
Fork Valley. The Snowmass Sun offers a diverse team of 
marketing experts to assist every client – large and small – 
with delivering an effective campaign to the correct target 
audience. We’ll help you solve your business challenges with 
proven, effective and cost-conscious solutions.

The Swift Local Advantage 
We host dynamic websites visited frequently by people across 
the United States and around the world – people who enjoy 
skiing, golfi ng, shopping, theater, gourmet food and travel. 
Our resort newspapers have exceptionally high readership, 
some as high as 90 percent, while our websites and other 
digital platforms provide pertinent news and information to 
second homeowners, visitors and local residents. We have 
strong ties to the communities where we live and work, with 
a focus on local content and the local’s way of life.

market overview

*Source: Alteryx 2018 Estimate

Population*

Snowmass Village . . . . .2,945
Median Household
Income*

Snowmass Village .$77,622
Households*

Snowmass Village . . . . . . .1,461
Number of Business
Establishments*

Businesses Located
in this Area . . . . . . . . . . . . . . . . . . .113

audience
demographics

productsnapshot
Reach the Best Consumers
in Snowmass
with our Award-Winning Publications!

For Marketing & Advertising Information, please visit us online at:
www.swiftlocalsolutions.com and click on the ADVERTISE tab.
Or call us at: 970-925-3414  Address: 314 E. Hyman Ave., #101, Aspen, CO 81611

Snowmass Sun
format: newspaper
frequency: weekly
quantity: 3,500 weekly

Noah Mathwig of Grand Junction spins onto a box during the Bud Light Rail Jam in Snowmass on Feb. 24.
ANNA STONEHOUSE/SNOWMASS SUN

Nobody Covers Snowmass Like The Sun
 February 28 - March 6, 2018 Vol. 39, Issue 46 FREE

www.SnowmaSSSun.com

Report: Climate 
change will hit 
ski towns hard

Winter sports tourism pumps about $11 billion 
in direct spending into the U.S. economy each 
year but is at risk of being decimated by climate 
change, according to the advocacy group Protect 
Our Winters.

The organization released a report Feb. 23 that 
takes an extensive look at the economic contribu-
tion of skiing, snowboarding and snowmobiling 
and how it is affected by low snow years.

“This is the documentation of both the very 
real impacts of climate change and the science of 
what’s happening to winters in the U.S.,” said Aud-
en Schendler, senior vice president of community 
sustainability for Aspen Skiing Co. and a member 
of POW’s board of directors, on Feb. 23.

He wrote an introduction to the report that 
calls it a work of hard science and economics with 
a simple message: “Winter is warming, snow is 
declining and that trend hits our communities in 
the wallet.”

In an interview Feb. 23, Schendler said the 

Scott Condon 
Snowmass Sun

Protect Our Winters research 
shows economies will be 
negatively affected 

CLIMATE CHANGE, 4

INSIDE

Chocolate fon-done
Local Rocky Mountain Chocolate Factory stores are 
closing. Full story on PAGE 4.

IN A
GROOVE

Snowmass summer in sight

W hile summer may seem 
worlds away with winter’s 
late arrival this season, 
in just more than three 

months the smell of leather, livestock 
and barbecue will permeate Snowmass’ 
rodeo grounds. 

Like it or not, summer is on the hori-
zon and Snowmass’ marketing team is 
finalizing its summer events calendar to 
release later this week.   

Snowmass’ summer lineup debuts 
four new events: AdventureOUT, Yeti 
Tribe, the Colorado Brewery Running 

Series and the Snowmass Cider Festival. 
Two events, Tough Mudder and Auto-

mobili Exotica, will revisit the village af-
ter sitting out one to three summers, re-
spectively; while two festivals, Bluebird 
Art + Sound and the Colorado Scottish 
Festival, will not return to Snowmass 
this summer. 

See below for information on the new 
events, as well as the ones not return-
ing, and check next week’s Snowmass 
Sun for the complete 2018 summer 
rundown. 

ADVENTUREOUT 
JULY 4 TO 8

The nonprofit that produces Aspen 
Gay Ski Week, AspenOUT, is launching 
a new LGBTQ event in Snowmass Vil-
lage for the summer.

With an emphasis on outdoor expe-
riences and community building, Ad-
ventureOUT Snowmass will differ from 
the 41-year-old gay ski week, said Kevin 

McManamon, AspenOUT executive 
director.

“We’re not (planning it) as par-
ty-heavy as Aspen Gay Ski Week,” 
McManamon said, adding that Adven-
tureOUT will focus more on daytime 
activities.

And in true Snowmass style, the event 
also will cater to families of the LGBTQ 
community. 

“We’re marketing it to the gener-
al LGBT population, but with a little 
more focus on family. The LGBT family 
market is burgeoning (and) kind of 
exploding with everyone having kids, so 
we want to provide those folks with a 
family-friendly atmosphere,” McMana-
mon said. 

He said the summer timing of the 
event also is more convenient for fami-
lies to attend than Aspen Gay Ski Week, 
which occurs during the school year. 

Erica Robbie
Snowmass Sun

Regular events 
return with a few 
new ones, as well 

SUMMER, 8

Aspen: 
300 Puppy Smith  •  (970) 925-8046

snowmass Village: 
16 Kearns Rd.  •  (970) 923-9575

Aspen:
300 Puppy Smith  •  (970) 925-8046300 Puppy Smith  •  (970) 925-8046

s
16 Kearns Rd.  •  (970) 923-9575

SHRIMP • LOBSTER TAILS
SCALLOPS • SALMON

JUMBO KING CRAB LEGS
AHI TUNA • MAHI MAHI
HALIBUT • COD • CLAMS

OYSTERS • MUSSELS 
CHILEAN SEA BASS  

& MUCH MORE!

In Snowmass
format: magazine
frequency: bi-annually
quantity: 11,000 per season


